
 

This is to confirm the 

Dr. Musheer Ahmed, Mohd Iqbal Siddiqui 

Published following article 

The impact of situational and trust factors on consumer s behavior 

while purchasing products online  A case study of Lucknow 

Volume 7, Issue 08, pp: 326-332 

www.ijaem.net 

A Peer Reviewed Journal 

 

 

 

 
_______________________ 

Publication Head 

 

International journal of Advances in Engineering 
and Management (IJAEM) 

ISSN: 2395-5252 

 


