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ABSTRACT: Service recovery, or ``doing things
very right the second time'' has been identified as a
strategic issue in the services marketing and
management literature. So far, much of the research
on this phenomenon has departed from the
disconfirmation paradigm.
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satisfaction , service levels

I. INTRODUCTION :
An increasing body of the marketing literature

has been dedicated to the area of services. The
distinctive features of services marketing in
comparison to goods marketing have been
highlighted widely (e.g. Berry and Parasuraman,
1991.
In conclusion, we will address the theoretical as
well as the managerial implications of our findings

II. REVIEW OF LITERATURE :
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Research gap:
The feedback of Service Industry was done in
various methods but not particularly in Madurai,
Tamilnadu,
India hence we have catered to it.

Data Collection:
We used a closed ended questionnaire to collect

data.Data collection was done in person in
hospitals in
Madurai-Tamil Nadu. The nurses were ever co-
operative.
We gave more than 120 questionnaires and
received 100 valid questions with which we did the
analysis.
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III. DATA ANALYSIS AND
CONCLUSION :

We use excel sheet to analysis data and we use

simple random sampling to pick data.
Convergent and Discriminant was proved.

Highest Question: Question 12:
Career development clinical opportunity
existed-4.862745
Question 13:
Supervisors used mistakes as learning
opportunity-4.372549
Question 5:
physicians and nurses had good working
relationship-4.372549
Lowest Question: Question 08:
Staff development or continuing education program
existed
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Surver for : Eating disorders Referral :
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