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ABSTRACT 

Generation Z (Gen Z) is emerging as a significant 

force in Malaysian politics. This journal delves into 

their contributions, emphasizing their digital 

engagement, educational background, and 

entrepreneurial spirit. By reviewing existing 

literature, identifying gaps, and employing both 

qualitative and quantitative methods, this study 

sheds light on the political involvement of 

Malaysian Gen Z. Findings reveal that Gen Z's 

proficiency with technology, extensive use of social 

media, and distinctive values shape their political 

participation, suggesting significant implications for 

the future political landscape. 

 

I. INTRODUCTION 
Overview of Generation Z Generation Z 

or Gen Z refers to individuals born between the mid-

1990s and early 2010s. This cohort is characterized 

by their unparalleled digital connectivity, having 

grown up with the internet and social media as 

integral parts of their daily lives. In Malaysia, Gen Z 

represents a substantial portion of the population, 

which has significant implications for various 

sectors, including politics (Tjiptono et al., 2020). 

Significance of Their Political 

Contributions in Malaysia Gen Z's political 

engagement in Malaysia is increasingly visible, 

driven by their proficiency in digital tools and 

platforms (Manimaharan, 2019). This generation's 

unique perspectives on inclusivity, transparency, 

and innovation are reshaping the political landscape 

(Dhesi, 2018). Their active participation in online 

political discussions, mobilization efforts, and 

advocacy for social justice issues indicates a shift in 

traditional political dynamics (Tjiptono et al., 2020). 

 

Statement of the Problem 

Despite the growing presence of Gen Z in 

the political sphere, there is limited research on their 

specific contributions and the factors driving their 

political engagement. This study aims to fill this gap 

by exploring how Gen Z in Malaysia influences 

current political trends and outcomes. 

Understanding their impact is crucial for 

policymakers, political analysts, and stakeholders in 

the Malaysian political landscape (Beaumont et al., 

2014). 

 

II. LITERATURE REVIEW 
Digital Engagement Generation Z's political 

engagement is heavily influenced by their digital 

savviness. They utilize social media platforms such 

as Twitter, Instagram, and Facebook to engage in 

political discussions, share opinions, and mobilize 

support for various causes (Manimaharan, 2019). 

Studies have shown that Gen Z's use of digital 

media for political purposes is more pronounced 

compared to previous generations (Dhesi, 2018). 

This heavy reliance on digital platforms enables 

them to shape public opinion and political 

mobilization in unprecedented ways (Pew Research 

Center, 2020). 

Educational Background Gen Z in Malaysia 

places a high value on education, viewing it as 

essential for personal and professional success 

(Mariappan, 2015). Their educational experiences 

are intertwined with technology, which enhances 

their ability to access and disseminate political 

information (The Sun Daily, 2019). The emphasis 

on critical thinking and problem-solving skills in 

their education has also contributed to their political 

awareness and activism (Ho & Wong, 2016). 

Entrepreneurial Spirit Entrepreneurship is a 

significant characteristic of Malaysian Gen Z, with 

many expressing a desire to start their own 

businesses (Manimaharan, 2019). This 

entrepreneurial mindset influences their political 

views, particularly in areas related to economic 

policies and business regulations (Mariappan, 2015). 

Their preference for innovative solutions and 

willingness to challenge the status quo are reflected 

in their political activism (The Sun Daily, 2019). 

Literature Gap 

While there is extensive research on Gen 

Z's digital behaviors and general political attitudes, 
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there is a lack of detailed studies on how these 

translate into concrete political actions and 

outcomes in Malaysia. Existing literature often 

focuses on Western contexts, leaving a gap in 

understanding the unique dynamics of Malaysian 

Gen Z's political engagement (Dhesi, 2018). 

 

Method 

Research Design This study employs a mixed-

methods approach, combining qualitative interviews 

with quantitative surveys to gather comprehensive 

data on Gen Z's political engagement. This approach 

allows for a deeper understanding of the nuances in 

their political behaviors and attitudes (Beaumont et 

al., 2014). 

Sampling A stratified sampling method is used to 

ensure representation across different demographics 

within Gen Z in Malaysia. Participants are selected 

from various urban and semi-urban areas to capture 

diverse perspectives (International Labour 

Organization, 2017). 

 

Tools Used 

Various digital tools, including online survey 

platforms such as SurveyMonkey and statistical 

software like SPSS, are used to collect and analyze 

data. These tools facilitate efficient data collection 

and provide robust analytical capabilities to interpret 

the findings (Smith et al., 2019). 

 

Scope of the Study 

The study focuses on Gen Z individuals aged 18-25 

residing in urban and semi-urban areas of Malaysia 

and actively engaging in political activities through 

digital platforms. This scope is chosen to reflect the 

most politically active segment of Gen Z in 

Malaysia (Ho & Wong, 2016). 

 

Instrument Refinement through Pilot Testing 

Pilot testing is conducted to refine the survey 

instruments, ensuring clarity and relevance of the 

questions. Feedback from pilot participants helps in 

adjusting the wording and structure of the questions 

to improve the reliability and validity of the 

instruments (Beaumont et al., 2014). 

 

III. DATA COLLECTION AND 

ANALYSIS 
Data Collection Data is collected through online 

surveys and in-depth interviews. The online surveys 

capture quantitative data on the frequency and 

nature of political engagement, while the interviews 

provide qualitative insights into the motivations and 

experiences of Gen Z participants (Pew Research 

Center, 2020). 

Data Analysis Statistical analysis is performed 

using SPSS to identify patterns and correlations in 

the quantitative data. Thematic analysis is used to 

interpret the qualitative data from the interviews, 

providing a comprehensive understanding of Gen 

Z's political engagement (Smith et al., 2019). 

 

IV. RESULT AND FINDINGS 
Participant Demographics Participants range from 

18-25 years, with a balanced representation of 

gender and ethnic backgrounds, predominantly 

residing in urban areas. This demographic detail 

ensures a diverse and representative sample of Gen 

Z in Malaysia. 

 

Demographic Variable Percentage (%) 

Age 
 

18-21 50% 

22-25 50% 

Gender 
 

Male 48% 

Female 52% 

Ethnicity 
 

Malay 60% 

Chinese 30% 

Indian 10% 

Urban vs. Semi-urban 
 

Urban 70% 

Semi-urban 30% 

 

Normality Analysis Data normality is confirmed 

through statistical tests such as the Shapiro-Wilk 

test, ensuring the validity of the findings. This 

analysis is crucial for applying appropriate statistical 

techniques in further data analysis (Dhesi, 2018). 

 

Detailed Results and Interpretations The study 

finds that Malaysian Gen Z is highly engaged in 

political discussions on social media, with 

significant influence over public opinion and 

political mobilization efforts (Manimaharan, 2019). 

Their digital proficiency allows them to disseminate 

information quickly and mobilize support for 

various causes. Additionally, their educational 

background and entrepreneurial spirit contribute to 

their distinct political perspectives and activism 

(Mariappan, 2015). 
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Type of Engagement Percentage (%) 

Sharing News 75% 

Commenting on Issues 68% 

Organizing Events 45% 

Mobilizing Support 55% 

 

Limitations of the Study 

The study acknowledges limitations such as the 

potential bias in self-reported data and the focus on 

urban areas, which may not fully represent rural Gen 

Z populations. These limitations should be 

considered when interpreting the findings and their 

implications (Beaumont et al., 2014). 

 

Findings of the Study 

Key findings indicate that digital 

engagement, educational background, and 

entrepreneurial mindset are major factors driving 

Gen Z's political participation in Malaysia. Their use 

of social media for political activism and their 

emphasis on innovative solutions are particularly 

noteworthy (Tjiptono et al., 2020). 

 

Factor Influence Level (1-5) 

Digital Engagement 5 

Educational Background 4 

Entrepreneurial Spirit 4 

Social Media Usage 5 

 

Suggestions of the Study 

Recommendations include leveraging 

digital platforms for political education and 

engagement, and encouraging inclusive policies that 

resonate with Gen Z's values. Policymakers and 

political organizations should consider these factors 

to effectively engage and mobilize Gen Z in the 

political process (Ho & Wong, 2016). 

 

Strategies to Engage and Involve Gen Z in 

Politics 

Effectively engaging and involving Generation Z 

(Gen Z) in politics requires tailored strategies that 

resonate with their unique characteristics and values. 

Below are detailed and enriched strategies to foster 

their active participation in the political process: 

 

Leveraging Social Media 

 Creating Visually Appealing Content: To 

capture the attention of Gen Z, political content 

must be visually appealing. This includes using 

high-quality graphics, videos, and memes that 

are easily shareable across platforms like 

Instagram, Twitter, and TikTok. Interactive 

content such as polls, quizzes, and live Q&A 

sessions can also engage this audience 

effectively (Pew Research Center, 2020). 

 Utilizing Hashtag Campaigns: Hashtags are a 

powerful tool to unify and amplify messages. 

Political campaigns can create specific hashtags 

to promote causes, mobilize supporters, and 

track engagement. Successful examples include 

#FridaysForFuture and #BlackLivesMatter 

which have galvanized global youth movements 

(Smith et al., 2019). 

 Engaging Through Stories and Live 

Streams: Features like Instagram Stories, 

Facebook Live, and TikTok Live provide real-

time engagement opportunities. Politicians and 

activists can use these tools to broadcast events, 

share behind-the-scenes content, and directly 

interact with followers, creating a sense of 

immediacy and personal connection (Tjiptono 

et al., 2020). 

 

Case Study: Alexandria Ocasio-Cortez (AOC) 
AOC has effectively used social media to engage 

with younger voters. Her use of Instagram Live to 

discuss policy issues, answer questions, and provide 

a glimpse into her daily life has humanized her and 

built a strong connection with Gen Z (Beaumont et 

al., 2014). 

 

Incorporating Digital Tools 

 Mobile Apps for Civic Engagement: 
Developing mobile apps that provide 

information on political candidates, voting 

processes, and upcoming elections can make it 

easier for Gen Z to engage in politics. Apps like 

"Rock the Vote" and "BallotReady" offer 

resources to help young voters make informed 

decisions (Smith et al., 2019). 

 Online Voting Platforms: To increase voter 

turnout among Gen Z, online voting platforms 

can be implemented. These platforms should 

prioritize security and user-friendliness to 

ensure trust and accessibility. Estonia’s i-

Voting system is a pioneering example, 

allowing citizens to vote online since 2005 

(Pew Research Center, 2020). 

 Virtual Town Halls and Debates: Hosting 

virtual town halls and debates on platforms like 

Zoom or YouTube can make political events 

more accessible to young people who are 

comfortable with digital communication. These 

events should be interactive, allowing 

participants to ask questions and provide 

feedback in real-time (Smith et al., 2019). 
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Promoting Political Education 

 Integrating Civic Education in School 

Curricula: Educational institutions should 

include comprehensive civic education 

programs that cover the importance of political 

participation, the functioning of government, 

and critical issues facing society. This 

education should be interactive, involving 

debates, mock elections, and student councils 

(International Labour Organization, 2017). 

 Organizing Workshops and Seminars: 
Workshops and seminars on political topics can 

be organized in schools and universities. These 

sessions should invite politicians, activists, and 

experts to discuss current issues, encouraging 

students to engage in meaningful dialogue and 

develop informed opinions (Beaumont et al., 

2014). 

 Developing Educational Digital Content: 
Creating online courses, webinars, and 

educational videos on political topics can make 

learning accessible to a wider audience. 

Platforms like Khan Academy and Coursera can 

be used to disseminate this content, providing 

flexible learning opportunities for Gen Z (Smith 

et al., 2019). 

 

Encouraging Entrepreneurship in Politics 

 Supporting Young Entrepreneurs in Policy 

Making: Political organizations can establish 

programs that support young entrepreneurs and 

integrate their innovative ideas into policy-

making processes. Initiatives like start-up 

incubators and innovation hubs can foster a 

collaborative environment between young 

business leaders and policymakers (Mariappan, 

2015). 

 Highlighting Entrepreneurial Success 

Stories: Showcasing success stories of young 

entrepreneurs who have made an impact on 

policy can inspire others to get involved. Case 

studies, interviews, and documentaries featuring 

these individuals can be shared through various 

media channels to highlight the intersection of 

entrepreneurship and politics (Ho & Wong, 

2016). 

 Offering Grants and Scholarships: Providing 

grants and scholarships for young entrepreneurs 

who are working on projects with social or 

political impact can encourage more youth to 

pursue innovative solutions to societal 

problems. These financial incentives can 

support their ventures and amplify their 

influence on policy (Mariappan, 2015). 

 

 

Creating Inclusive Policies 

 Addressing Key Issues for Gen Z: Policies 

that focus on issues important to Gen Z, such as 

climate change, social justice, economic 

opportunities, and mental health, are more 

likely to engage this demographic. Political 

platforms should prioritize these issues to 

attract and retain Gen Z’s interest (Tjiptono et 

al., 2020). 

 Involving Gen Z in Policy Development: 
Political organizations should actively involve 

young people in the policy development 

process. This can be achieved through youth 

advisory councils, participatory budgeting, and 

consultation forums where Gen Z can voice 

their concerns and contribute ideas 

(International Labour Organization, 2017). 

 Promoting Diversity and Inclusion: Ensuring 

diversity and inclusion within political 

organizations is crucial. Representation of 

different genders, ethnicities, and socio-

economic backgrounds can make these 

organizations more relatable and trustworthy to 

Gen Z who value inclusivity and equity (Ho & 

Wong, 2016). 

 

Engaging Through Influencers 

 Partnering with Social Media Influencers: 
Collaborating with influencers who have a 

significant following among Gen Z can help 

spread political messages effectively. 

Influencers can endorse candidates, promote 

causes, and encourage their followers to 

participate in political activities (Pew Research 

Center, 2020). 

 Creating Authentic and Relatable Content: 
Influencers should create content that is 

authentic and relatable to their audience. 

Sharing personal stories, explaining political 

issues in simple terms, and demonstrating 

active participation in politics can inspire their 

followers to do the same (Smith et al., 2019). 

 Utilizing Micro-Influencers: Micro-

influencers who have smaller but highly 

engaged followings can also be effective in 

mobilizing Gen Z. These influencers often have 

more personal connections with their audience, 

making their endorsements more impactful 

(Tjiptono et al., 2020). 

 

Case Study: Greta Thunberg Greta Thunberg’s 

use of social media to promote climate activism has 

mobilized millions of young people worldwide. Her 

authentic and passionate approach has resonated 

deeply with Gen Z, demonstrating the power of 
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influencers in political engagement (Beaumont et 

al., 2014). 

 

Review of Past Election Results Influenced by 

Gen Z 

General Election 2018 The 2018 Malaysian 

General Election was a historic event, marking the 

first time in the nation's history that the ruling party 

Barisan Nasional (BN) was defeated by the 

opposition coalition Pakatan Harapan (PH). This 

election saw a significant turnout of young voters, 

many of whom were from Gen Z. The lowering of 

the voting age to 18 and the rise of social media 

campaigns played a crucial role in mobilizing this 

demographic (The Star, 2019). 

 

Voter Turnout and Influence Gen Z's impact on 

the 2018 election was multifaceted. They utilized 

social media platforms to voice their opinions, share 

information, and mobilize peers. Hashtags and 

online campaigns advocating for change were 

prevalent, reflecting Gen Z's desire for transparency, 

anti-corruption measures, and more progressive 

policies. Their digital activism translated into 

significant electoral gains for the opposition, 

demonstrating the power of Gen Z in shaping 

political outcomes (Manimaharan, 2019). 

 

Age Group Voter Turnout (%) 

18-21 72% 

22-25 75% 

26-30 78% 

31-40 80% 

41-50 85% 

51-60 83% 

61+ 76% 

 

V. CONCLUSION 
Generation Z in Malaysia is poised to play 

a crucial role in shaping the nation's political 

landscape. Their digital proficiency and distinct 

values present both opportunities and challenges for 

future political developments. Understanding and 

addressing their unique characteristics and 

motivations is essential for fostering a politically 

active and engaged youth population (The Sun 

Daily, 2019). 
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