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ABSTRACT

Managing finances among students is very
important. This also requires support for its
success, namely financial literacy. Lifestyle must
also be considered when managing finances. There
are  problems including student financial
management behavior among STIE
Malangkucecwara students. This research aims to
analyze the influence of financial literacy, lifestyle
and hedonism on the use of Shopee PaylLater
among students. Financial literacy is the ability to
understand and manage financial information.
Lifestyle is how someone lives their life, including
what products they buy, how they use them and
what they think and feel after using these products.
Hedonism describes a view that considers every
pleasure and enjoyment to be material. This
research uses quantitative descriptive analysis, the
population used in this research is active students
of STIE Malangkucecwara Class 2020-2023, the
sample taken was 88 with the criteria being
students who use Shopee services and have
experience in making transactions using this
feature. The analytical methods used are: validity
test, reliability test, classical assumption test, R
square test,Indonesia.

Keywords: financial literacy, lifestyle, hedonism
and use of shopee paylater

l. INTRODUCTION
In the era of globalization year This Lots happen
change especially on behavior finance .

Generation young specifically student
become target soft for businessmen due to style
consumerist life and desire up to date . So from
That student must Can manage his finances himself

(Bhushan &Medury in Arianti ., 2020:16)
revealed Literacy finance isability For make
evaluation information and take effective decisions
and about use and management of money .

Changing times will have a big impact
style life someone . Change current globalization
will give impact positive and negative towards life
human , good in a way economic , social , cultural
even style life somebody . (Al Shabiyah .,
2019:108), style life is How somebody in undergo
his life including from product what they buy , how
use it as well as what is thought and felt after use
product the or style life relate with reaction indeed
on consumer purchases do .

Hedonistic ~ behavior ~ has  become
significant attention in contests life students . The
hedonistic lifestyle refers to the attitude or trend
individual For look for pleasure and satisfaction
personal through experience sensory and activities
that provide pleasure instant without notice
consequence long- term .

Along walking time , progress technology
occurs in the field known finance with term
financial technology (Fintech ), where fintech
continues grow and develop in Indonesia. One of
fintech innovations that are currently This is
currently popular among public specifically
generation millennials that is .Paylater is a delayed
payment system , we can buy goods without must
pay direct but There is flower at each payment per
month Ministry of Finance (2022 ). One of the
provider feature This is Shopee, where Shopee is a
sales platform buy online that can accessible to all
public through telephone mobile . In the generation
millennials , behavior consumptive in use shopee
can observed through habit consumption that meets
style life like buy food ,clothes ,make-up , and
other related things with fashion, traveling and so
on.

THINKING FRAMEWORK

In the research This can analyzed a
number of variables that influence (X1) literacy
finance , (X2) lifestyle, X3 hedonism . whereas the
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influenced variable ( Y) is Use of Shopee

Paylateramong student .

Figure 1. Framework Thought

a N

Gaya hidup (X2)

Penggunaan Shopee
Paylater dikalangan

Hedonisme (X3)

RESEARCH METHODS
Type Study

Study This use method quantitative |,
which is based on philosophy positivism . Method
This intended For researching population or sample
certain with collect data through instrument
research . Data analysis was carried out in a way
quantitative or statistics , with objective main For
test hypothesis that has been set . Typically , data is
aggregated use questionnaire , and analysis done
For analyze as well as test hypothesis that has been
formulated previously ( Sugiyono , 2016).

Population and Sample

Population used in the research This is
student active STIE Malangkucecwara Malang
Class of 2020-2023 with total 733 students . While
sample taken use purposive sampling technique
with criteria student active STIE Malangkucecwara
Class of 2020-2023 .

Variables , Operations , Measurements and
Methods Data collection

Variables free on research This is literacy
finance (X1), lifestyle (X2), Hedonism (X3). While
variable tied to research This is use shopeepaylater
among student (). With method measurement that
is scale Likert . The data used in the study This is

Literasi keuangan (X1)

mahasiswa

. J

primary data. With the data obtained originate from
questionnaire .

RESULTS AND RESEARCH

Researcher This used For know literacy
finance (X1), lifestyle (X2), hedonism (X3)
influence the use of Shopee paylateramong student
(Y). because that , for implement objective said ,
respondents study This is student active STIE
Malangkucecwara Malang . Written statement as
compilation questionnaire namely 14 statements .

VALIDITY AND REALIBILITY TEST

Research result This using SPSS software.
Purpose from study This is For know influence
literacy finance (X1), lifestyle (X2), and hedonism
(X3) for fulfil condition , rcount > rtable (0.213).
With Thus , the correlation each parameter with
total score more low from 0.213 means the
instrument parameters are stated invalid . When
count validity and reliability of measurement items
For every variable study , device with coefficient
reliability (Cronbach's Alpha) 0.6 or more big
called good . Therefore that , a survey it is said
reliable If mark reliability > Cronbach's Alpha
value (0.6). Rank accuracy and reliability can found
in the table below This :

Table 1. Validity Test

ITEM NO. Correlation value r | Rtable provision value | INFORMATION
count
X1,1 0.872 0.213 val
X1,2 0.855 0.213 val
X1,3 0.872 0.213 val
X14 0.737 0.213 val
X2,1 0.856 0.213 val
X2,2 0.846 0.213 Val
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X2,3 0.836 0.213 Val
X3.1 0.784 0.213 Val
X3,2 0.871 0.213 Val
X3,3 0.913 0.213 Val
Y1 0.788 0.213 Val
Y2 0.860 0.213 Val
Y3 0.872 0.213 Val
Y4 0.889 0.213 Val

Based on results from table 1 above show
that all variable instruments free ( literacy finance ,
lifestyle, hedonism ) and different variables ( use of
shopeepaylater among student ) (Y) is declared
valid because rhitung>rtable 0.213. Based on the

Reliability Test Results

validity test the researcher can conclude that the
questionnaire data obtained in study This nature
representative . In the sense of being able to
presenting programs and changes in a way adequate

VARIABLES CRONBACH | Terms Value Reliability | INFORMATION
ALPHA

Literacy Finance 0.853 0.6 Reliable

(X1)

Lifestyle (X2) 0.801 0.6 Reliable

Hedonism (X3) 0.820 0.6 Reliable

Use of Shopee Paylater () 0.875 0.6 Reliable

From the results of the reliability test in
the table above, it can be seen that the Cronbach
Alpha value is 0.853 for the financial literacy
variable, 0.801 for the lifestyle variable, 0.820 for
the hedonism variable and 0.875 for the use of
shopee paylater among students. This proves that
all statement instruments on all variables are
declared reliable.

Classical Assumption Test
Hypothesis testing is performed before
conducting multiple linear regression tests that

underlie the regression model used. Classical
hypothesis  tests include normality tests,
multicollinearity tests and heteroscedasticity tests,
all of which are performed using SPSS software.

Normality Test

Normality test is done to check whether
there is a difference between variables and whether
each variable has a normal distribution as a
regression. The normality test using Kolmogorov-
Smirnov shows that the data is normally distributed
which is the result of the normality test.

Table 3. Normality Test

One-Sample Kolmogorov-Smirnov Test
Unstandardized Residual

N 88
Normal Parameters ®° Mean ,0000000

Std. Deviation 15.14684364
Most Extreme Differences | Absolute 0,060

Positive 0,060

Negative -0,049
Test Statistics 0,060
Asymp. Sig. (2-tailed) 0,200 ¢
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Based on the results of the normality test
using the Kolmogorov-Smirnov test, a significant
value of 0.060 was obtained which is greater than
0.05. Thus, it can be concluded that in this study,
the data has been distributed normally.

Multicollinearity Test
Multicollinearity test aiming For test what
is the regression model found existence correlation

Multicollinearity Test

between independent variables ( independent ) .
Good regression model should No happen
correlation between independent variables . For
detect the existence of multi can seen from mark
tolerance and its opposite Variance Inflation Factor
(VIF). If the tolerance value > 0.10 and the VIF
value < 10 then the model No happen
multicollinearity

Coefficients ?

Source : SPSS Output Data

Collinearity Statistics
Model [Tolerance \VIF
1 Financial Literacy ,992 1,008
Lifestyle ,978 1,023
Hedonism 974 1,026
a. Dependent Variable: Use of S hopeePaylater (Y )

Multicollinearity test results show that
tolerance value > 0.1 and VIF value of all
independent variables < 10 can be concluded that
No happen multicollinearity or No There is
correlation between variables.

Heteroscedasticity Test

The heteroscedasticity test aims to
determine whether in the regression model there is
an inequality of variance from the residual of one
observation to another. In this observation, it can be

done by means of the Glejser test. The Glejser test
is a hypothesis test used to determine whether a
regression model has an indication of
heteroscedasticity by regressing the absolute value
of the residual against the independent variable .
The basis for decision making in this test is as
follows:

1. If the significance value > 0.05 then the data
does not experience heteroscedasticity.

2. If the significance value < 0.05 then the data has
heteroscedasticity.

Table 5Heteroscedasticity Test

Coefficients ?

Standardized
Unstandardized Coefficients Coefficients
Model B Std. Error Beta t Sig.
1 (Constant) 2,786 7,284 0,382 0,703
LiterasiKeuangan 0,695 0,487 0,199 1,427 0,157
Lifestyle -1,039 0,778 -,200 -1,336 0,185
Hedonisme 0,811 0,673 0,178 1,205 0.232

a. Dependent Variable: absresid

Based on the results of the Glejser Test, it
can be seen that the significant value of the
financial literacy variable is 0.157, from the
lifestyle variable is 0.185 and the hedonism
variable is 0.232. The analysis of the variables
above is more than 0.05 which means that the
results indicate that there are no independent
variables  that  experience  symptoms  of
heteroscedasticity.

Hypothesis Testing
t-test

The t-test is used to determine whether
each independent variable consisting of financial
literacy (X1), lifestyle (X2), and hedonism (X3),
has a partial effect on the dependent variable (Y),
namely the use of Shopee PayLater. The testing
criteria are as follows:
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1. If t count <t table or the sig value is <0.05,
then HO is accepted and Ha is rejected.

2. If t count > t table or the sig value is > 0.05,
then HO is rejected and Ha is accepted,

Table 6. t-test

Coefficients ®
Standardized
Unstandardized Coefficients Coefficients

Model B Std. Error Beta t Sig.

1 (Constant) 1,635 1,499 1,091 0,278
Financial Literacy 0,261 0,100 0,254 2,607 0,011
Lifestyle 0,526 0,160 0,342 3,288 0,001
Hedonism 0,347 0,138 0,258 2,509 0,014

a. Dependent Variable: Use of Shopee PayL ater

Based on the results of the t-test in the table above,

it can be explained that:

1. The effect of financial literacy on the use of
Shopee PayLater obtained a t-value of 2.607> t
table 0.263 with a significance level of 0.011
<0.05, so it can be concluded that there is a
significant effect between financial literacy
and the use of Shopee PayLater .

2. The influence of lifestyle on the use of Shopee
PayLater is obtained with a calculated t value
of 3.288> t table 0.263 with a significance
level of 0.001 <0.05, so it can be concluded

that there is a significant influence between
lifestyle and the use of Shopee PayL ater .

Determinant Coefficient (R ?)

This determination coefficient test is carried out
with the aim of measuring the model's ability to
explain how much influence the independent
variables have together (simultaneously) on the
dependent variable which can be indicated by the
adjusted R-square (R2) in the model summary table
as follows:

Table 8. Determinant Coefficient

Model Summary

Model R

R Square

Adjusted RiStd. Error of the
Square Estimate

1 ,738° 544

,528 1,901

a. Predictors: (Constant), Hedonism (X3), Literacy Finance (X1), Lifestyle (X3)

Based on the results of the determinant
coefficient test (R2 ) in the table above, the R
Square value obtained is 0.544 or 54.4%. This
shows that 54.4% is caused by the variables of
financial literacy, lifestyle and hedonism on the use
of shopee paylater , while the remaining 45.6 is
influenced by other variables outside this study.

1. DISCUSSION
Based on data analysis and hypothesis
testing that have been carried out by researchers in
this study, financial literacy (X1) has a significant
effect between financial literacy and the use of
Shopee PayLater . The effect of financial literacy

on the use of Shopee PayLater obtained a t-value of
2.607> t table 0.263 with a significance level of
0.011 <0.05, it can be concluded that there is a
significant effect between financial literacy and the
use of Shopee PaylLater. finance to use
shopeepaylater . In a study conducted by Gina
Rahmawati, Elly Mirati (2022) explained that
financial literacy has a positive effect on the
consumer behavior of Shopee Paylater users .
Based on the analysis and hypothesis
testing data that researchers have conducted in this
study, lifestyle (X2)significantly influence between
lifestyle and the use of shopee paylater . the
influence of lifestyle obtained a t-value of 3.288> t
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table 0.263 with a significance level of 0.001
<0.05, it can be concluded that there is a significant
influence between lifestyle and the use of shopee
paylater . In a study conducted by Syafa Tasya
(2023) explained based on the results of the study
concluded that lifestyle and the use of shopee
paylater have a significant influence on the use of
shopee paylater.

Based on data analysis and hypothesis
testing that have been carried out by researchers in
this study, hedonism (X3) has a significant effect
between the influence of hedonism on the use of
shopee paylater . The effect of hedonism on the use
of shopee paylater is obtained from t count 2.509> t
table 0.263 with a significance level of 0.014
<0.05, it can be concluded that there is a significant
influence between hedonism on the use of shopee
paylater . In a study conducted by Ni Luh Putu
Kristina Dewi etc. (2017) explains that hedonism
influences the use of shopee paylater.

1. CONCLUSION

This study aims to test and assess the
influence of financial literacy, lifestyle and
hedonism on the use of shopee paylater among
students. based on data analysis and discussion that
has been done, the analysis method uses
quantitative descriptive analysis method. Based on
the results of the validity and reliability test, it is
known that all independent variable instruments

(Financial Literacy, lifestyle and hedonism) and

dependent variables (use of shopee paylater among

students) are declared valid because r count> r table

(0.213). Based on the validity test value of the

instrument above, it can be concluded that the

researcher's questionnaire used in the study is
representative. For hypothesis testing, it can be
concluded as follows:

1. Financial literacy: there is a significant positive
influence of the financial literacy variable on
the use of Shopee PayLater among students.

2. Lifestyle: There is a significant positive
influence of lifestyle variables on the use of
Shopee PayLater among students.

3. hedonism: there is a significant positive
influence on the use of Shopee PayLater
among students

RESEARCH LIMITATIONS

1. The research object used in this study has a
narrow scope, only limited to ABM students. It
is hoped that further research can conduct
research with research objects with a wider
reach, to obtain more varied and accurate
results.

SUGGESTION
1.

[1].

[2].

[3].

[4].

[5].

[6].

[71.

The results of the study show that lifestyle and
hedonism influence the wuse of Shopee
PayLater. So that students are expected to
prioritize basic needs over the desire to shop
online and not be easily influenced by the
surrounding environment to avoid a hedonistic
lifestyle.

For subsequent researchers, it is hoped that
they can develop research related to the use of
Shopee PayLater through financial literacy,
lifestyle and hedonism variables, as well as
through other variables that influence it, such
as consumer behavior and impulsive buying
and so on.

BIBLIOGRAPHY
Aftika Sonia, Hanif, Yulistia Devi.(2022)
“ The Influence of Use System Shopee
Paylater “ Pay Later ” Payments Behavior
Consumptive Students of UIN Raden Inta
Lampung Perspective Sharia Business ”
Journal Management Islamic Business ,
Vol 3, No 1 (2022)83.
Andrew, Vincentius & Nanik Linawati .
(2014). Relationship Factor Demographics
and Knowledge Finance With Behavior
Finance Employee Private Sector in
Surabaya. FINESTA Vol. 02, No. 02,
(2014) 35-39.
Azizah , Nurul Safura . Influence
literacy finance , style live on behavior
finance in generation millennials ." Prisma
( Research Platform Student Accounting )
1.2 (2020): 92-101.
Dewi , Ni Luh Putu Kristina, Agus The
Rev. Salasa Gama, and Ni Putu Yeni
Astiti . " Influence Literacy Finance ,
Lifestyle Hedonism , And Income To
Management Finance Student Unmas ."
Gold 2.3 (2021).
Fauzia, A., & Nurdin (2019). The
Influence Literacy Finance To Behavior
Consumptive ( Study Cases of Study
Program  students Management of
Bandung Islamic University Class of
2015). Proceedings Management , 5(1),
79- 84. Manik &Bukhori , (2019).
Gesiradja , Hendrika Gili. The Influence
Literacy Finance , Use of Shopee Paylater
, Lifestyle , and Control Self to Behavior
Consumptive  Online  Shopping  for
Students . Diss. STIE YKPN, 2022.
Heri Setiawan. 2015. Influence Market
Orientation , Culture Organization and

DOI: 10.35629/5252-0706120126

[Impact Factorvalue 6.18| ISO 9001: 2008 Certified Journal

Page 125



\% International Journal of Advances in Engineering and Management (IJAEM)
Volume 7, Issue 06 June 2025, pp: 120-126 www.ijaem.net

—

IJAEM
Orientation Entrepreneurship on Business LIFESTYLE AND EMOTIONAL
Performance ( Study on business) small INTELLIGENCE ON  STUDENTS'
processing in Palembang City), Vol.13, FINANCIAL BEHAVIOR. 401-406.
No 2. [20]. Pulungan , DR, Koto, M., &Syahfitri , L.
[8]. Ismanto , H., Widiastuti , A., Muharam , (2018b). THE EFFECT OF HEDONIC
H., Pangestuti , IRD, &Rofiq , F. (2019). LIFESTYLE AND EMOTIONAL
Banking and literacy finance . Deepublish INTELLIGENCE ON  STUDENTS'
. FINANCIAL BEHAVIOR.
[9]. Kotler, P., & Keller, K. (2016). Marketing Jurnal.Stmikroyal.Ac.ld , 401-406.
Management New Jersey: Prentice Hall. [21]. Rahmawati , G., & Mirati , E. (2022). The

[10]. Lina, Lina, and Haryanto F. Rosyid . " Influence literacy finance and style life to
Behavior consumptive based on locus of behavior consumptive user shopeepaylater
control in adolescents daughter ." on generation millenial In National
Psychology Journal Thoughts and Seminar on Accounting and Management
Research Psychology 2.4 (1997): 5-14. PNJ (Vol. 3).

[11]. Margaretha , F., &Pambudhi , RA (2015). [22]. Riyanto , S., &Hatmawan , AA (2020).
Literacy level finance in undergraduate Methods research study quantitative
students of the faculty economy . Journal research in the field management
management and entrepreneurship , 17(1), engineering , education and
76-85. experimentation . Deepublish .

[12]. Mendari , AS, & Kewal , SS (2013). [23]. Salsabila , Syafa Tasya . (2023). Influence
Literacy level finance among STIE MUSI Literacy Finance ,Lifestyle , Convenience
students . Economia Journal , 9(2), 130- Uses and Benefits To Intention Use
140. PayLater on Students in Indonesia. Thesis

[13]. Mien, N.T., & Thao, T.P. (2015). Factors . Islamic University of Indonesia.
Affecting Personal Financial Management [24]. Sugiyono (2019). Methods Study
Behaviors: Evidence from Vietnam. Quantitative Qualitative And R And D /
Proceedings of the Second Asia-Pacific Sugiyono. Ed. 2 ; 1st printing ;Publishing
Conference  on  Global  Business, ,Bandung :Alfabeta,2019 .

Economics, Finance and Social Sciences [25]. Rahayu , Mila Siti, Farda Siti Solihah ,
(AP15Vietnam Conference) ISBN: 978-1- and GugumGumilar . " Influence Literacy
63415-833-6 Danang-Vietnam. Finance and Lifestyle To Management

[14]. Nabila, M. (2020). Paylater Technology Finance Student of Economic Education ,
Company Jack Growth Credit Siliwangi University ." Journal Prospect
Consumption . Jakarta: Daily Social. 3.1 (2022): 233.

[15]. Nugraheni , PNA " Differences trend style [26]. Risk Amaliyah & Rini Setyo Witiastuti .
life hedonism in teenagers reviewed from (2015). Analysis Factors  Affecting
location place stay ." Thesis ( not Financial Levels Among MSMEs in Tegal
published ) (2003). City . Management Analysis Journal 4 (3)

[16]. Lina, Lina, and Haryanto F. Rosyid . " Semarang State University
Behavior consumptive based on locus of [27]. Financial Services Authority . (2014).
control in adolescents daughter ." https://ojk.go.id/id/kanal/edukasi-dan-
Psychology : Journal Thoughts and perlindungan-konsumen/Pages/literasi-
Research Psychology 2.4 (1997): 5-14. keuangan.aspx

[17]. Financial Services Authority . (2014). [28]. Suryanto , Suryanto , and Mas Rasmini . "
https://ojk.go.id/id/kanal/edukasi-dan- Analysis Literacy Finance and the Factors
perlindungan-konsumen/Pages/literasi- That Influence It ." Journal Knowledge
keuangan.aspx Politics and Communication 8.2 (2018): 1.

[18]. Pontania , A. (2016). The Relationship [29]. Wahyu Kristianto . (2022, October 24).
Between Concepts Self With Lifestyle Ministry Finance Republic of Indonesia.
Hedonism in Students of State Senior https://www.djkn.kemenkeu.go.id/kpknl-
High School 4. Journal Publication, 1, (1), bandunag/baca-artikel/15565/PAY LATER-
5-18. DENGAN-SEGUDANG-

[19]. Pulungan , DR, Koto, M., &Syahfitri , L. RESIKONYA.html
(2018a). THE EFFECT OF HEDONIC [30]. https://kbbi.web.id/hedonisme

DOI: 10.35629/5252-0706120126

[Impact Factorvalue 6.18| ISO 9001: 2008 Certified Journal

Page 126


https://ojk.go.id/id/kanal/edukasi-dan-perlindungan-konsumen/Pages/literasi-keuangan.aspx
https://ojk.go.id/id/kanal/edukasi-dan-perlindungan-konsumen/Pages/literasi-keuangan.aspx
https://ojk.go.id/id/kanal/edukasi-dan-perlindungan-konsumen/Pages/literasi-keuangan.aspx
https://ojk.go.id/id/kanal/edukasi-dan-perlindungan-konsumen/Pages/literasi-keuangan.aspx
https://ojk.go.id/id/kanal/edukasi-dan-perlindungan-konsumen/Pages/literasi-keuangan.aspx
https://ojk.go.id/id/kanal/edukasi-dan-perlindungan-konsumen/Pages/literasi-keuangan.aspx
https://www.djkn.kemenkeu.go.id/kpknl-bandung/baca-artikel/15565/PAYLATER-DENGAN-SEGUDANG-RESIKONYA.html
https://www.djkn.kemenkeu.go.id/kpknl-bandung/baca-artikel/15565/PAYLATER-DENGAN-SEGUDANG-RESIKONYA.html
https://www.djkn.kemenkeu.go.id/kpknl-bandung/baca-artikel/15565/PAYLATER-DENGAN-SEGUDANG-RESIKONYA.html
https://www.djkn.kemenkeu.go.id/kpknl-bandung/baca-artikel/15565/PAYLATER-DENGAN-SEGUDANG-RESIKONYA.html
https://kbbi.web.id/hedonisme

